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Profile 

As a seasoned marketing and advertising executive and teaching professional, I provide a focus on digital 
marketing along with expertise in consumer, pharmaceutical, direct mail, social media, gaming and user 
experience. My core skills are centric to strategic marketing and predictive data analysis, through analytic 
solutions and effective brand building. My core passion resides in the build out of educational programs, 
mentorship of my students, and transforming knowledge of business strategy as a catalyst of success. 

From industry experiences and academia successes to professional relationships and diverse team 
leadership, I bring a unique and memorable perspective to my seat at the table with a track record for 
translating strategic thinking into action plans and results. 

Professional Preparation 

MS | 2013 | SOUTHERN NEW HAMPSHIRE UNIVERSITY 

· Major: Marketing 

BS | 1993 | FAIRLEIGH DICKINSON UNIVERSITY 

· Major: Marketing 

Professional Experience 

PROFESSOR OF PRACTICE | PAMPLIN COLLEGE OF BUSINESS, VIRGINIA TECH | 2020 – PRESENT 
ASSOCIATE PROFESSOR OF PRACTICE | PAMPLIN COLLEGE OF BUSINESS, VIRGINIA TECH | 2008 - 
2020 

• Write, edit, and revise standards-aligned curriculum content with the intent of 
strengthening the backbone of marketing education.  

• Blend the class with a hybrid of textbook and real-world advertising market 
research, strategy, creativity, media, and measurement.  

• Assess students’ skill gaps in resume building and interviewing for key internships 
and develop exercises within curriculum lesson plans to meet identified needs for 
them to excel in Fortune500 companies, startups, and agencies. Motivate students 
to utilize their talents to be the business leaders of the future and lifelong learners. 

• Manage classroom success and develop noteworthy mentoring relationships with 
over 90% of a class of 500+ students as reflected in student evaluations. 

• Portray collegiate philosophies in pushing boundaries, serving others, and re-
imagining education through energetic teaching, alum correspondence, and 
simulated activities. 

• Map out and test educational learning software prior to starting class seminars. 
• Interview and select 2 esteemed students to take on the role as Teaching Assistant 

for my class of 500+ students and support their growth in leadership, networking, 
and organization.  

• Alter classroom walls to shape into an open environment compounded with 
creativity and analytical detail that is meaningful to institutional governance and 
engaging with students.  
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• Founded the first ever social media student organization called Prism, Pamplin 
RE-Inventing Social Media, for the development and execution of the College of 
Business Virtual Brand Footprint Campaign and Positioning. Actively included 
metrics, trends, and the use of software to forecast the future of social media.  

Accomplishment – PRISM: Built an interdisciplinary ad agency, run by the next generation of creatives, 
strategists, analysts, and marketing mavens. I initiated this organization from the ground up and have 
been advising the students in it since 2009. These student advertisers have a deep understanding of the 
ever-changing digital landscape and keep a close eye on the latest trends. The team is constantly looking 
for what’s next and developing innovative, forward-thinking solutions for our multi-million dollar 
clients.  

• Recruit, motivate, coach, and facilitate effective cross-functional diverse and high-performing 
teams backed by results-driven, mission-focused, and relationship-oriented competencies at 
their core. 

• Champion students towards next level marketing build out and outside-the-box thinking in the 
face of uncertainty with a love for ideation and an insatiable appetite to learn from industry 
mentors. Through this effort, PRISM was recognized with the Outstanding Student Organization 
of the Year award in 2019.  

• Unite business, communication, and design to create interdisciplinary teams curated for re-
envisioning the Virginia Tech community while also crafting the college’s brand and allowing 
teams to own their legacy.  

• Promote integrated marketing to bring brands together in a digital landscape.  
• Present opportunities for PRISM members to maximize their creative potential in adding value 

to companies local and across the nation.  

 
DIRECTOR OF MARKETING STRATEGY & ANALYTICS | PAMPLIN COLLEGE OF BUSINESS, VIRGINIA 
TECH | 2015 - PRESENT 

• Responsible for a growth rate of over 50% of donation funding through strategy 
and relationship building from 2013 to now as liaison to Virginia Tech Marketing 
Advisory. 

• Execute consumer research designed to improve results of marketing 
promotions.  

• Provide strategic insight on industry development and real world advertising. 
• Foster “THINK BIGGER” advertising mindset and educate students to utilize 

market research, SWOT analysis, key tactics, and measurement of all advertising 
elements for their final projects and future marketing opportunities. 

• Launched media digital strategies in MBA programs resulting in improved 
efficiency and accelerated rankings recognized as #2 for our MIT program.  

• Piloted, established, and grew a stand-alone business school campus project that 
expanded to become a $221 million initiative.  

• Orchestrated the execution of annual marketing plans resulting in consistent 
admissions with 35% growth.  

• Pioneered the need for the Director of Marketing role in the Pamplin College of 
Business and became appointed under this role to develop and implement 
collegiate-wide strategy and branding marketing functions that redefine the 
college’s go-to market strategy.  

Accomplishment – GBAC: Drove all research, analytics and marketing communications for the Global 
Business and Analytics Complex, a $250 million dollar 6-year master plan initiative and new home for 
the Virginia Tech Pamplin College of Business. Successful outcomes of carefully thought-out campaign 
and messaging led to a fully funded complex, with data and innovation as its key drivers.  
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• Adopted a people-centric model to produce a modern world-class facility.  
• Catalyzed Virginia Tech Pamplin College of Business’ mission to bring together students, 

faculty, and industry partners to be immersed in an environment fostering data literacy. This 
drove collegiate-wide incentives in our data-driven world.  

• Transformed how Virginia Tech Pamplin College of Business blossoms into the hub for rising 
business leaders of the future in new initiatives and ideas. 

 

VIRGINIA TECH ACADEMY OF FACULTY LEADERSHIP 2023-PRESENT 

• The Academy of Faculty Leadership was created in 2016 to recognize exceptional leadership 
within the university, either within or beyond a faculty member’s usual responsibilities. 
Instructional, research, administrative, and professional faculty members are eligible for inclusion 
in the Academy of Faculty Leadership.  

VOICES OF PRIVACY- CO-FOUNDER & COHOST 

• Donna Wertalik & France Belanger launched Voices of Privacy at the end of 2022. Voices of 
Privacy is an initiative that provides a platform with videos and other resources dedicated to 
advocating for the importance of privacy in the digital age. This includes video episodes, expert 
interviews, how-to videos, news articles, and more. The goal is to raise individuals’ awareness and 
educate them about the possible issues arising from their journey into the online world and how 
they can better protect their information privacy. 

• Silver Winner- Vega International Award 
• WDBJ- Monthly Segment 

FOUNDER & SPECIALIST | CARPE MARKETING | 2020 - PRESENT 

• Manage effective brand strategy, sound digital advice, and clear ROI outcomes for over 20 global 
corporate firms.  

• Enhance digital communications and provide high touch, high conversion to move with the ebbs 
and flows of an ever-evolving industry.  

• Showcase the human side of digital marketing by focalizing on content, customers, and 
conversions with potential for exponential growth and revenue generation. 

• Built a compelling consulting vessel for amplifying digital presence, engagement, ROE and ROI 
formulated from 26 years of experience.  

 

FOUNDER & PRESIDENT | SPEAK MARKETING, LLC (CONSULTING) | 2010 – 2012 
FOUNDER & PRESIDENT | SPEAK ADVERTISING GROUP, LLP | 2004 - 2012 

• Oversee media and all aspects of advertising to produce yearly comprehensive 
marketing plans.  

• Responsible for brand identity and planning for Johnston Memorial Hospital. Created 
and developed key strategic tactics in alignment with the launch of the first hospital 
campaign in over 100 years.  

• Influenced the CEO and key board members of Johnston Memorial Hospital to change 
hospital positioning and break out to curate a strong USP (unique selling proposition). 

• Established market research and timelines for a new $250 million dollar hospital that 
opened in 2010.  

• Instituted a new $20 million-dollar Comprehensive Cancer Center opening inclusive of 
TV, billboards, print, collaterals, and care kit.  

• Raised awareness by 68% in a multi-million dollar brand and retail center, First & 
Main, within the first month of the campaign go-live. Campaign results reflected 25% 
upwards in sales and online engagement and branding positioning within the online 
and offline marketing environment. 
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VICE PRESIDENT & ACCOUNT SUPERVISORY | OGILVY COMMONHEALTH | 1999 - 2005 

• Catered to a $65 million-dollar collective budget through my 4 years in employment. 
• Trained and mentored 5 seasoned high-performing professionals.  
• Invented 1st Direct-to-Consumer campaign for Augmentin ES-600 leading to a $10 million dollar 

budget for emphasis on efficacy over convenience for the treatment of recurrent or persistent ear 
infections due to bacterial eradication in the middle ear. My impact on this initiative caused initial 
sales for this line extension to exceed base brand by 10% in the 1st month.  

• Generated a $5 million-dollar public image campaign for Mount Sinai Hospital geared towards the 
NY market with a primary focus on revenue generating areas for the hospital. To date, initial 
referrals have increased by almost 15% compared to referral rates from past years prior to the 
campaign.  

• Collaborated with the Dove brand team in securing a $50 million-dollar budget in partnership of 
celebrity endorsements to expand female stereotypes awareness.  

 

ACCOUNT SUPERVISOR | PACE | 1996 - 1999 

• Strategized conceptualization, development, and refinement of marketing ideas and campaigns 
across a wide variety of therapeutic areas (example: allergy, respiratory, infectious diseases, 
diabetes, depression, and oncology) within the areas of e-commerce in regard to developing, 
researching, and building brand equity based on competitive analysis via market activity.  

• Managed staff of 4 professionals with guaranteed sales of $2.8 million and for another $1 million 
in new sales.  

• Supervised, directed and coordinated up to 17 simultaneously occurring projects in areas such as 
response network, database management, and disease management programs while meeting the 
objectives of a dynamic growing business. Supplemented the agency with record business on such 
products as Claritin, Nasonex, Foradil, and Fareston.  

• Started as an Account Executive and through demonstrated achievement of business goals earned 
2 promotions in less than 2 years.  

• Utilized direct-to-consumer, market segmentation, and micro messaging techniques for specific 
product initiatives.  
 

ACCOUNT SUPERVISOR | NESTLE FOOD COMPANY | 1992 - 1994 

• Increased sales and point-of-purchase consumers’ impact by 5% compliance across A&P 
supermarkets through monogram specialization, arranging of products in old systems, and 
reconfiguring placement of key brands (example: Nestle Crunch and Friskies Cat Food).  

• Improved product positioning for many of Nestle’s other top brands via strong working 
relationships with the general store managers. This resulted in increased shelf space and product 
facings with items such as Mighty Dog by.  

• Was one of the first Field Account Managers to identify emerging developments with a major 
competitor’s product, receiving formal recognition for the information report from Nestle’s home 
office. 
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Awards, Honors, & Recognition 
 

ACADEMY OF FACULTY LEADERSHIP- 2023 

VIRGINIA TECH FACULTY ADVISORY OF THE YEAR | VIRGINIA TECH | 2021, 2015, 2011 

SILVER TELLY | THE TELLY AWARDS | 2023 

SILVER ADDY | AMERICAN ADVERTISING FEDERATION | 2020 

OUTSTANDING STUDENT ORGANIZATION OF THE YEAR | VIRGINIA TECH | 2019  

SILVER TELLY AWARD | THE TELLY AWARDS | 2018 

GOLD TELLY AWARD, 2 BRONZE TELLY AWARDS | THE TELLY AWARDS | 2017 

BRONZE TELLY AWARD, GOLD MUSE AWARD | THE TELLY AWARDS | 2016 

Expertise & Interests 

Data Analytics | Social Media | Personal Branding | Advertising & Positioning | Mentorship & Service 

Professional Placement | Conference Speaking | Team Management | Digital Strategy | Futuristic 

Technology | Storytelling | Relationship Management | Process Redesign & Change Management 

 

Service 

PROFESSIONAL 
 AMA / PSE / Advertising Federation 

EXTERNAL 
Marketing Committee Board Member for Promote Care Prevent Harm / Montgomery County 
Sheriff’s Department / Personal Branding & Training / Board Member at The Weight Club – 
Marketing & Social Media 

DEPARTMENT, COLLEGE, OR UNIVERSITY SERVICE 
Marketing Website Management, Career Advising and Video Content / VT MKTG & Coca-Cola 
Barracuda Bowl / Virginia Tech Branding RFP & Current Steering / Pamplin Women in Business 
Leadership Team / Marketing Department Lead & Advisory Board, 2016 / APEX CIE-Marketing 
Consulting / Committees (Creativity & Technology-Destination Area, VT Master Brand Committee, 
Unirel Search Committee, Awards Committee) / Board of Advisors, Undergraduate Research 
Virginia Tech / National Society of Collegiate Scholars 

SERVICE PROMOTING DIVERSITY & INCLUSION 
Selected as Committee Member for Entrepreneurship & Innovation by Virginia Tech President 
Sands / Personal Branding and Marketing Training for DSA, Athletics, and Career Services  

SERVICES TO STUDENTS 
Pi Sigma Epsilon / VP Educator / PRISM Founder & Advisor / American Marketing Association 
Advisor  
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Publications & Interviews 

July 2023-Meta’s Threads Unraveling TwitterVerse- https://www.audacy.com/podcast/kcbs-radio-
on-demand-011f4/episodes/is-metas-threads-unraveling-the-twitterverse-b867f 

 

Compass Datacenters (2022, May). The Paradox of Data Tracking & Personalization. Retrieved from 
https://www.horizonsbycompass.com/topics/the-paradox-of-data-tracking-personalization 

Price, Kianna. WFXR (2021, December 16). How CGI will become a social-influencing trend. Retrieved 
from https://www.wfxrtv.com/living-local/how-cgi-will-become-a-social-influencing-trend/ 

Jackson, Hallie. TODAY show (2021, November 15). Inside the World of “Virtual Influencers.” 
Retrieved from 
https://twitter.com/TODAYshow/status/1460242135467409414?ref_src=twsrc%5Etfw%7Ctwcam
p%5Etweetembed%7Ctwterm%5E1460242135467409414%7Ctwgr%5E%7Ctwcon%5Es1_&ref_url
=https%3A%2F%2Fwww.donnawertalik.com%2Frecognition 

Compass Datacenters (2021, October). Personal Information: The Cost of Access. Retrieved from 
https://www.horizonsbycompass.com/topics/personal-information-the-cost-of-access 

Overman, Stephanie. (2021, June 30). In the balance: Women still face challenges to career 
advancement. Retrieved from https://www.virginiabusiness.com/article/in-the-
balance/?oly_enc_id=9574G7165245H2T 

CIT Bank Promotions (2020, November 15). Why do banks offer bonus promotions? Retrieved from 
https://www.creditdonkey.com/promotions/cit-bank/#interview=donna-wertalik 

Lammarino, E. (2019, July 29). Our Interview with Professor Donna Wertalik of Virginia Tech 
University. Retrieved from https://www.sixthcitymarketing.com/2019/07/29/professor-donna-
wertalik/ 

Ballentine, C. (2018, August 31). The Hot College Gig: Online Brand Promoter. The New York Times. 
Retrieved from https://www.ny times.com/2018/08/31/technology/college-students-online-
influencers.html   

“Strategic Social Media Plan for First & Main, an Outdoor Shopping Mall.” In Tuten, T. and Solomon, M. 
(2018), Social Media Marketing, Third Edition. London, UK: Sage  

“Strategic Social Media Planning for a University Business School.” In Tuten, T. and Solomon, M. (2018), 
Social Media Marketing, Third Edition. London, UK: Sage.  

Wertalik, Donna. “Social media and building a connected college.” Cogent: Business & Management, vol. 
4, no. 1, 27 Apr. 2017.  

Wertalik, Donna (in collaboration with VT PRISM, Published 2014, October).  “Pamplin College of 
Business Social Media Organization”.  Online Access: https://itunes.apple.com/us/book/pamplin-
college-of-business-social-media-organization/id930221825?mt=11.  

Wertalik, Donna (Published 2014).  “The Marketing Experience”. Pearson Learning Solutions.  

Chris Ayers, Brian Collins, Kent Nakamoto, and Donna Wertalik (Published 2009).  “What Senior 
Executives Want Salespeople to Know”. Online 
Access:  https://www.scribd.com/doc/287553616/What-Senior-Executives-Want-Salespeople-to-
Know.  
 

https://www.audacy.com/podcast/kcbs-radio-on-demand-011f4/episodes/is-metas-threads-unraveling-the-twitterverse-b867f
https://www.audacy.com/podcast/kcbs-radio-on-demand-011f4/episodes/is-metas-threads-unraveling-the-twitterverse-b867f
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Grant Activities 

ALTRIA FUNDING | $5,000 | 2012 
 
ALTRIA FUNDING | $10,000 | 2013 
 
ALTRIA FUNDING | $15,000 | 2014  
 
ALTRIA FUNDING | $15,000 | 2015 
 
ALTRIA FUNDING | $15,000 | 2016 
 
FIRST & MAIN | $15,000 | 2019, 2020, 2021 
 
CLICK & PLEDGE | $15,000 | 2018 
 
ALTRIA FUNDING | $15,000 | 2019, 2020, 2021, 2022, 2023 
 
FIRST & MAIN | $12,000 | 2019, 2020, 2021, 2022 
 

 
 

 

 


