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ACADEMIC POSITIONS  

 

Virginia Tech, Pamplin College of Business  

                Assistant Professor of Marketing, 2020 – Present 

 

EDUCATION  

 

Ph.D. in Marketing (Consumer Behavior), 2020  

Cornell University, S.C. Johnson Graduate School of Management  

 

B.A. in Economics & Psychology, 2012 

University of Pennsylvania, College of Arts & Sciences 

Summa cum laude with Distinction in Psychology | Thesis Advisor - Paul Rozin  

 

EDITORIAL/LEADERSHIP ROLES 

 

Co-Editor  

      Journal of the Association for Consumer Research (Morality and Consumption Issue, 2025) 

 

Associate Editor 
       Journal of Consumer Psychology (2026-Present) 

 

Editorial Review Board  
       Journal of Consumer Research (2025-Present)      

       Journal of Marketing Research (2025-Present) 

       Journal of Consumer Psychology (2025-Present) 

       Journal of Public Policy & Marketing (2024 – Present) 
 

Conference Leadership 
      Co-Chair, Society, Public Policy, Sustainability, and Ethics Track, AMA Conference, 2027 

      Social Co-Chair, ACR conference, 2025 

      Organizer, Philosophy & Marketing Research Workshop, 2025  

 

Board Member 
      Center for Empirical Philosophy and Behavioral Insights (2023 – Present) 
 

RESEARCH INTERESTS 

 

My research investigates consumer ethics, sitting at the intersection of psychology, ethics, and 

the marketplace. I study why consumers make the moral and political judgments they make and 

what that means for brands, policymakers, and society. 

 

Moral Values, Fairness, Consumer Welfare, Politics  

http://www.shreyansgoenka.com/


JOURNAL ARTICLES 
† Denotes graduate student  

 

Papers on Moral Values & Consumption: How personal moral beliefs shape what people buy, 

avoid, and sanction. 

 

1. Goenka, Shreyans and Stijn M.J. van Osselaer (2019), “Charities can Increase the 

Effectiveness of Donation Appeals by Using a Morally Congruent Positive Emotion,” 

Journal of Consumer Research.  

 

2. Goenka, Shreyans and Manoj Thomas (2020), “The Malleable Morality of Conspicuous 

Consumption,” Journal of Personality and Social Psychology. 

 

3. Goenka, Shreyans and Manoj Thomas (2023), “When is Sensory Consumption Immoral?” 

Journal of Personality and Social Psychology.   

• ACR-Sheth dissertation award (honorable mention), 2019  
 

4. Bonetti, Beatriz L†, Shreyans Goenka, and Frank May (2024), “The Effect of Firm Size on 

Perceived Product Healthiness,” Marketing Letters. 

 

5. Goenka, Shreyans and Manoj Thomas (2024), “Moral Foundations Theory and Consumer 

Behavior,” Journal of Consumer Psychology. 

• Top ten most-cited papers published by the journal in 2024  
 

6. Goenka, Shreyans, Sankar Sen, and Manoj Thomas (2025), “Moral Motives in 

Consumption,” Journal of the Association for Consumer Research. 

 

7. Fritze, Martin Paul, Amit Bhattacharjee, Simona Botti, Philip Fernbach, Shreyans Goenka, 

Gita Johar, Cait Lamberton, and Klaus Wertenbroch, " Philosophical Foundations and 

Research Opportunities in Consumer Research," revision invited at Consumer Psychology 

Review.  

Papers on Price Fairness & Consumer Backlash: When prices feel morally wrong, why 

consumers punish brands for it, and how framing drives or defuses outrage. 

1. Goenka, Shreyans and Rajesh Bagchi (2025), “Price Partitioning of Socio-Moral 

Surcharges,” Journal of Consumer Research.  
• Editors’ Choice Lead Article 

• Winner, Best Competitive Paper, SCP Conference, 2023  

 

2. Goenka, Shreyans and Rajesh Bagchi, “Justifying Price Increases with Labor and Material 

Costs,” conditional acceptance at Journal of Consumer Research 
• Marketing Science Institute Working Paper Series, 2024  

 

3. Santana, Shelle and Shreyans Goenka, " How Much Does This Really Cost? A Taxonomy of 

Split-Pricing Strategies and Their Psychological and Ethical Consequences," revision invited 

at Consumer Psychology Review.  



Papers on Consumer Welfare & Market Ethics: Who gets left behind by market systems, and 

the ethics of inclusion and harm in the marketplace. 

1. Sen et al. (2024), “Enhancing Consumer and Planetary Well-Being by Consuming Less, 

Consuming Better,” Journal of Sustainable Marketing. 

 

2. Goenka, Shreyans and Sankar Sen (2026), “Markets and Morality,” Oxford Bibliographies in 

Marketing.  

 

3. Goenka, Shreyans and Sankar Sen (2026), “The Ethical Foundation for Marketplace 

Inclusion,” Journal of Public Policy and Marketing.  

 

4. Goenka, Shreyans, and Peggy Liu, “A New Framework for Consumption Harm,” working 

paper.  

 

Papers on Politics & the Marketplace: How political identity shapes what people consume, 

which brands they boycott, and how consumers respond to political controversy. 

 

1. Goenka, Shreyans and Manoj Thomas (2022), “Are Conservatives Less Likely than Liberals 

to Accept Welfare? The Psychology of Welfare Politics,” Journal of the Association for 

Consumer Research 
• Attention score in the top 5% of all research outputs scored by Altmetric 

• Select Media Coverage: Cornell Chronicle, VT Daily News, Science Mag, Eureka Alert, Mirage News.  

 

2. Goenka, Shreyans and Stijn M.J. van Osselaer (2023), “Why is it Wrong to Sell Your Body? 

Understanding Liberals’ vs. Conservatives’ Moral Objections to Bodily Markets,” Journal of 

Marketing 
• Featured in JM Buzz Podcast 

• Attention score in the top 5% of all research outputs scored by Altmetric 

• Select Media Coverage: ScienceBlog, Newswise, ScienceNews, Eureka Alert, Mirage, Phys.org, Cornell 

Chronicle, Reddit Science Thread.  

 

3. Yi, Angela†, Shreyans Goenka, and Mario Pandelaere (2024), “Partisan Media Sentiment 

towards Artificial Intelligence,” Social Psychological and Personality Science 
• Attention score in the top 5% of all research outputs scored by Altmetric 

• Select Media Coverage: VT Daily News, Science Mag, Mirage News, WNP, Psy Post.   

 

4. Goenka, Shreyans, Kimberly Whitler, and Mario Pandelaere, “Brand Political Ideology,” 

under 2nd round review at International Journal of Research in Marketing. 
• Awarded MSI Research Grant $4,800 

 

 

 

 

 



PRACTITIONER-ORIENTED ARTICLES 
 

• Goenka, Shreyans and Manoj Thomas (2020), "Is it Wrong to Show off your Wealth?" SPSP 

Character & Context Blog.  

 

• Goenka, Shreyans and Sankar Sen (2026), "Why corporate inclusion policies are moral 

decisions, not just business ones," The Conversation.  

 

• Goenka, Shreyans (2026), "Pricing Sustainability Without Backlash: Why One Line on the 

Receipt Can Make or Break Consumer Trust," NIM Marketing Intelligence Review.  

 

HONORS/AWARDS/GRANTS 

 

Grants 

▪ Pamplin Duo + Seed Grant ($25,000), 2025 

▪ Security, Privacy, and Trust Grant ($5,000), 2025 

▪ MSI Research Grant ($4,800), 2024 

▪ Faculty Development Grant ($2,000), 2020 

▪ Bartholomew Family Ph.D. Scholarship Award ($4,000), 2017 & 2018  

Honors and Awards 

▪ Dean’s Early Career Research Award, 2026 

▪ Top 10 most-cited papers published in Journal of Consumer Psychology, 2024 

▪ Outstanding Reviewer, Journal of Consumer Psychology, 2026 

▪ Outstanding Reviewer, Journal of Marketing Research, 2025 

▪ Pamplin Dean’s Faculty Fellow, 2025 

▪ Winner, Best Competitive Paper, SCP Conference, 2023 

▪ Pamplin Certificate of Teaching Award, 2023  

▪ ACR-Sheth Dissertation Award (honorable mention), 2019  

▪ Fellow, AMA-Sheth Doctoral Consortium, 2018  

▪ John P. Sabini Award for Excellence in Undergraduate Research, 2012  

▪ Summa Cum Laude, University of Pennsylvania, 2012  

▪ Psychology Department Honors, University of Pennsylvania, 2012 

▪ Psi Chi Honor Society in Psychology, 2012 

▪ Dean’s List, University of Pennsylvania, 2009-2011  

 

INVITED TALKS  

 

Apr 2025   Ethics Investigator Series, Virginia Tech 

Apr 2025   Lerner, U. Delaware 

Mar 2025  Warrington, U. Florida 



Oct 2024   McIntire, UVA 

Apr 2024   Zicklin, Baruch (Guest lecture in Doctoral Seminar)  

Feb 2024   Kogod, American University 

Aug 2023  University of Pittsburgh Sustainability Camp 

Feb 2023   Smith, University of Maryland 

Feb 2023   Fuqua, Duke University 

Nov 2021  Pamplin Marketing Advisory Board, Virginia Tech 

Sep 2021   NUS Business School 

Oct 2019   Kellogg, Northwestern University 

Oct 2019   McDonough, Georgetown University 

Sep 2019   Pamplin, Virginia Tech  

Sep 2019   Anderson, UCLA  

Sep 2019   Mendoza, University of Notre Dame  

Sep 2019   Kelley, Indiana University 

 

 

CONFERENCES   

 

Roundtable Participation  

 

Humanity in the Age of Artificial Intelligence: Elevation or Erosion? Association for Consumer 

Research, Sept 2026 

 

Bridging Divides, Association for Consumer Research, Oct 2025 

 

How Philosophy Can Enhance Consumer Research, Association for Consumer Research, Sept 

2024 

 

Individual Differences and Personality, Association for Consumer Research, Sept 2024 

Enhancing Well-Being by Reducing Consumption, Society for Consumer Psychology, March 

2023 

 

 

Chaired Symposium 

 

Consumer Morality in the Marketplace, Association for Consumer Research, Sept 2024 

 

 

Paper Presentations 

 

Brand Political Ideology 

▪ Association for Consumer Research, September 2026 

 

Cost Justification for Price Increases 

▪ Association for Consumer Research, September 2026 

▪ Society for Consumer Psychology, March 2024 



Socio-Moral Surcharges 

▪ Association for Consumer Research, October 2023 

▪ Society for Consumer Psychology, March 2023 

 

Are Conservatives Less Likely Than Liberals to Accept Welfare? 

▪ Society for Consumer Psychology, March 2022 (virtual) 

▪ Association for Consumer Research, October 2021 (virtual) 

The Moral Suppression of Sensory Consumption 

▪ Society for Consumer Psychology, March 2022 (virtual) 

 

Liberal’ vs. Conservatives Objections to Bodily Markets 

▪ Association for Consumer Research, October 2021 (virtual) 

 

The Malleable Morality of Conspicuous Consumption 

▪ Society for Consumer Psychology, February 2019 

 

Moral Emotions & Donations 

▪ Society for Consumer Psychology, February 2019 

 

Gratitude & Consumption Preferences 

▪ Society for Consumer Psychology, February 2017 

▪ Symposium for Meaning & Alienation, January 2017 

 

TEACHING EXPERIENCE 

 

Virginia Tech 

Consumer Behavior (Undergraduates) 2020-Present 
Consistently received amongst the highest teaching evaluations in the college (5.70-5.80/6.00) 

Awarded Pamplin Certificate of Teaching Excellence in 2023 

 

Cornell University  

Intro Marketing Management (2017) 

 

 

SERVICE  

 

Reviewer for: Journal of Marketing Research, Journal of Consumer Research, Journal of 

Marketing, Journal Personality & Social Psychology, Organizational Behavior and Human 

Decision Processes, Journal of Experimental Psychology: General, Journal of Consumer 

Psychology, Journal of Association for Consumer Research, Journal of Public Policy and 

Marketing, International Journal of Research in Marketing, Marketing Letters, Social 

Psychological and Personality Science.  

 

Program committee member/reviewer for:  

 ACR, SCP, EMAC Conferences 

 National Science Foundation Grant 



 ACR-Sheth Dissertation Grant 

     AMA Howard Dissertation Award  

 

Service to University (VTech) 

   Marketing Department Chair Search Committee, 2025 

   Marketing Curriculum Committee, 2024-Present 

   Pamplin New Employee Onboarding Committee, 2024 

   VT-UVA Camp Organizer, 2024 

   Coordinator for Marketing Seminar Series, 2024, 2025 

   Co-Chair of Pamplin Community Committee, 2022-24 

   Chair of Marketing Department’s DEIB Committee, 2021-2023 

   Faculty Recruiting Committee, 2020, 2023 

   Undergraduate Research Program Coordinator, 2020-21; 2024-25 

   Member of LGBTQ+ Faculty Caucus, 2020 – Present 

 

Doctoral Student Advising  

 Myojoong Kim (committee member) 

 Angela Yi (committee member) 

     Beatriz Lopez (committee member) 

     Ivon Rodriguez (committee member) 

 

 

INDUSTRY EXPERIENCE  

▪ Consultant, Smithsonian Museum, 2024 

▪ Senior Manager, Oriental Carbon & Chemical Ltd. 2008-2014  

(Family-Owned Business) New Delhi, India  

▪ Marketing Manager, DIVA Restaurants, 2013-2014  

New Delhi, India  

▪ Marketing Manager, Savory Restaurants, 2012-2013  

Manhattan, NY  


